
What Your Fundraising  
Agency Isn’t Telling You

And Why It’s Probably Holding You Back

Does this sound familiar? Your revenue 
is flat. Retention and acquisition 

are slipping. Demand for your services is 
skyrocketing. Program costs are rising.

You need income now to keep vital services 
going. You also need to invest in growth  
to keep your nonprofit afloat next year  
and in the years ahead.

But in these tough times, a lot of agencies 
and consultants say you should cut back on 
donor acquisition and put budget toward 
projects that generate short-term income. 
They think it’s what you want to hear. They 
tell you, “Spend your money on reaching 
your current donors,” because that’s where 
the easy revenue is, and they’re eager to 
show results. What they don’t tell you is that 
you’ll have no budget left for acquisition — 
which will shortchange long-term growth. 
If you do that, you’re virtually guaranteeing 
that the next five to 10 years will be  
difficult years. 

Get the Balanced Approach
At TrueSense, we don’t push only for short-
term income. We don’t ignore long-term 
growth. We don’t tell you only what you 
want to hear. What we do is work with  

you using an analytics-based method 
to create a comprehensive plan that’s 
balanced. A plan that gives you income  
now and growth for future income.  

Results from Strategy
The foundation of our growth planning is 
our unique analytical modeling — so much 
more than the typical one-dimensional 
number-crunching. We use it to set up and 
play out countless scenarios based on  
real-time, real-world outcomes. 

So you see the big picture … the whole 
picture … the present and the future of your 
organization in one view. You’ll know where 
the opportunities are for short-term income 
and how to capitalize on them, and you’ll 
know where to devote budget for long-term 
growth. Even in tough economic times. 
Especially in tough economic times. 

Then we back up the plan with proven 
donor-focused creative that drives results 
and retention. Along with exclusive 
donor-centric programs that use personal 
communication to attract and retain 
donors. It’s the complete package to  
move your nonprofit from where you  
are now to where you want to be.

A D V E R T I S E M E N T

Find out more about TrueSense growth-planning analytics — 
get in touch with: 
Shawn Reed:  724.371.3477       Shawn.Reed@TrueSense.com 

Jeff Nickel:  626.616.3295       Jeff.Nickel@TrueSense.com 

www.TrueSense.com       877.TRU.MKTG  (877.878.6584)


